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Job Title: Digital Marketing Manager

Job Description and Person Specification

Job title 	Digital Marketing Manager	
Reporting to  Director of Marketing & Communications
Salary             £37,000 
Hours             37
Location         Hybrid with regular travel to our Leeds City Centre Office

To apply:

Please send your CV and a covering letter to recruitment@heartresearch.org.uk outlining how you meet the person specification by Thursday 18 December 2025,  interviews will take place in early January at Heart Research UK’s office (Leeds centre).

About Heart Research UK
Every five minutes someone dies from heart diseases in the UK and it’s likely they will impact your life one day, if they haven’t already.  We need to tackle this problem head on, and we need to start today. Our work focuses on developing lifesaving medical research to find new treatments and cures, delivering ground-breaking training and education, and helping communities to improve their heart health.  We won’t stop until there are no more deaths from heart diseases. 

Our values
Trustworthy – we do what we say we will and explain why if we can’t, when people choose to give us their money, we ensure we spend it wisely on projects that are most important to those affected by heart diseases. We are clear about what we expect from our people, and we support them in work and life.
Ambitious – we want to bring an end to all heart diseases and on our journey, we want to help as many people as possible to live healthier and longer lives. We want to raise more so we can do more. We know that as a smaller organisation some people will stay with us for the ride while others will move on – we support the development of our teams so they can achieve their goals. We encourage new ways of doing things and know that we won’t always get it right, but we will learn from everything we do.
Passionate – we believe in what we are doing, no one should die from heart diseases. We are doing everything we can to help save lives. We embrace emotion! We want to support everyone – to have innovative ideas that bring change and promote growth. Our people can be confident that we have their back, and they can enjoy their time with us.



Our people:
We are currently a team of 40 people and growing. There are currently 5 people in the Marketing and Communications Team. Since the pandemic, we have moved to a hybrid working model, with some of our team members working remotely, with occasional trips to Leeds. 

We look after our team and have developed a number of wellbeing initiatives to help support our staff. This includes regular wellbeing sessions which cover various themes such as sleeping well, nutrition and goal setting, as well as a range of other staff benefits.  
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This is an exciting time to join the charity as we have recently launched our new long-term strategy, building on our ambitions to make an even bigger difference to the lives of people developing or dying from heart diseases.  

We are looking for someone to join our energetic, collaborative, and dedicated team. Someone who will contribute to our culture and have the drive and passion to help us achieve our ambitious goals. 
Job Description
Working as part of the wider Marketing and Communications team and reporting to the Director of Marketing and Communications, the Digital Marketing Manager plays a central role in shaping and delivering Heart Research UK’s digital presence.

This role drives digital growth, supporter engagement and brand visibility across all online channels. You will lead on the development and implementation of the digital strategy while also delivering hands-on activity that enhances our website, email programmes, paid advertising, SEO and digital user experience.

Alongside this, the postholder will line-manage the Social Media Co-ordinator, ensuring our social channels and online community engagement meaningfully support our organisational goals and reflect our values.

Key Responsibilities:

Digital Strategy & Campaign Delivery
· Develop and implement a cohesive digital marketing strategy to grow online engagement, drive supporter acquisition and strengthen brand awareness.
· Lead the planning, delivery and optimisation of digital campaigns across paid, organic, email and search channels.
· Ensure all digital activity aligns with organisational priorities and delivers measurable impact.
· Develop and monitor digital KPIs and ROI to guide decision-making and alongside our Data Analyst, report on performance.

Website Management & Development
· Oversee the day-to-day management and operational development of the Heart Research UK website (WordPress).
· Work closely with our external website providers to ensure the site remains secure, efficient, well-maintained and capable of supporting new developments.
· Coordinate regular website content updates, ensuring accuracy, brand alignment and optimisation for web and mobile performance and user experience.
· Use GA4, heatmaps and user insights to improve navigation, page performance, journeys and conversions.

Email Marketing & Supporter Communications 
· Manage the development, build, design and delivery of email campaigns via Dot Digital.
· Work alongside the CRM Manager to build email templates, automate journeys and ensure compliant and effective use of supporter information using a data-driven approach.
· Carry out ongoing testing to improve open rates, click-through rates and conversions.
· Evaluate email performance and use insights to enhance future communications.

Paid Advertising, SEM & Google Programmes
· Lead on Google Ads activity including Search, Display, Remarketing, Ad Grants and Performance Max (P-Max) campaigns.

· Working with our external AdWords Consultant, you will help to deliver and optimise paid search activity to increase reach, quality traffic and supporter actions.
· Regularly test messaging, audience targeting and landing pages to reduce cost per acquisition and maximise campaign impact.
· Analyse and report on SEM performance, making strategic recommendations.

SEO, AEO & Organic Search Growth
· Lead on-page and technical SEO improvements across the Heart Research UK website. 
· Carry out keyword research, competitor analysis and content optimisation to enhance organic visibility.
· Apply AEO (Answer Engine Optimisation) best practices to support rich snippets, voice search and featured answers.
· Oversee structured data, internal linking and accessibility standards to strengthen organic performance.

Analytics, Tag Manager & Search Console
· To retain a sound knowledge of Google Analytics (GA4) to provide commentary and monitor digital performance and user behaviour, producing insights and actionable recommendations.
· Manage Google Tag Manager to ensure accurate event tracking, conversions and remarketing audiences.
· Monitor Google Search Console to identify and resolve indexing, crawl or visibility issues.
· Produce commentary and insight on digital performance for internal stakeholders and senior leadership teams.

Content, Collaboration & Brand Growth
· Work closely with the Social Media Co-ordinator and Press, PR and Media Co-ordinator to strengthen online brand visibility and ensure cohesive messaging across all channels.
· Develop content ideas, assets and digital stories that support campaigns, fundraising activity and organisational priorities.
· Contribute to market research and insight development to help grow the charity’s digital brand presence.
· Support the development of an ambassador and influencer engagement programme to expand our reach and engage new audiences.
· Collaborate with the in-house graphic designer and wider teams to create compelling digital materials.
· Stay informed about digital trends, tools and best practice to ensure Heart Research UK remains innovative and competitive.

Line Management
· Line-manage, support and develop the Social Media Co-ordinator, overseeing their workload and performance and assisting in the development of a new long-term social media strategy.
· Provide mentoring, constructive feedback and opportunities for professional growth.
· Ensure social content and community engagement contribute effectively to campaign delivery and broader organisational goals.

Key person requirements:

Required:
· A degree in marketing or a related professional qualification (or equivalent experience).


· Previous experience in a similar digital marketing role, either in a commercial or third sector environment.
· Hands-on experience managing WordPress websites, including content updates, UX optimisation and basic technical administration.
· Strong working knowledge of Google Ads (including Search, Display, Remarketing and P-Max), Google Tag Manager, Google Search Console and GA4.
· Proven experience in SEO and/or AEO with the ability to apply best practice to website content and structure.
· Experience creating and delivering supporter or customer using emails a Email provider such as Dot Digital.
· Confident line-management skills with experience supporting team members.
· Strong project management skills with the ability to balance multiple deadlines and priorities.
· Excellent copywriting and proofreading abilities with strong attention to detail.
· Understanding of GDPR, PECR and Data Protection regulations relating to digital communications.
· Strong communicator with the ability to build effective relationships across teams.
· Experience using design tools (Adobe Suite or Canva) to create or edit digital assets.
· Knowledge of CRM systems and experience working with segmented data.
· Comfortable evaluating analytics, producing reports and making data-informed recommendations.
· Ability to contribute creative ideas and solutions to enhance campaigns and overall digital performance.

Desirable
· Experience developing or managing ambassador or influencer relationships.
· Previous experience working in a busy marketing and communications team.
· Experience writing about health, research, or complex topics in a clear and engaging way.
· Familiarity with charity fundraising, donor journeys and supporter engagement strategies.
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